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THE MOBILE OPPORTUNITY



TECHNOLOGY
Medialets provides a technology 

platform to publishers to enable 

them to serve the richest and 

most engaging ad units in their 

mobile properties and beyond.

We are the most widely deployed rich media 

advertising solution for mobile and connected devices.

TOOLS
We provide a suite of tools for 

advertisers to enable the 

production and management of 

rich ad campaigns at scale.

STRATEGIC POSITION
Medialets sits at the center of 

the mobile display ecosystem 

with the largest base of premium 

publishers in the market and 

direct strategic relationships with 

the largest agencies.
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ABOUT MEDIALETS

• Founded in 2008 by Eric Litman, co-founder of early interactive 

pioneer Proxicom and founder of global internet and mobile agency 

Viaduct Technologies.

• Management team brings deep expertise in display ad tech, including 

CTO Keith Gelles, co-founder of PointRoll, and Aaron Mittman, VP 

Global Sales, who built and led DoubleClick’s publisher sales team.

• Largest installed base of rich media advertising in cross-platform 

mobile apps.
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Top advertisers and agencies

WHO USES MEDIALETS
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A growing roster of premier publishers & applications

WHO USES MEDIALETS
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Editors’ Choice
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MONETIZATION OPPORTUNITIES

Highly 

Custom

Engagement Units

Simple Expandable

Custom creative drives 

better Engagement Rates. 

Better Engagement Rates 

attract higher CPMs.

$6 to $8 CPM

$50+ CPM 
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AD PLACEMENTS
Medialets Rich Media 
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THE WEATHER CHANNEL (300x250)
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THE NEW YORK TIMES (492x600)
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NEWS CORP’S THE DAILY (FULL PAGE)
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NEWS CORP’S THE DAILY (FULL PAGE)
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CREATIVE EXECUTIONS
Medialets Rich Media 
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DISCOVERY CHANNEL’S STORM CHASERS
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TRUE BLOOD
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TRUE BLOOD
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LAND ROVER
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PEPSI MAX



19

GREY GOOSE
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CHASE SAPPHIRE
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VISA
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VERIZON
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MEASUREMENT
What counts?
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0% 5% 10% 15% 20% 25%

Technology (iPhone)

Financial Services (iPhone)

Automotive  (iPad)

Luxury  (iPad)

Compare these iPad 

campaigns to the average 

online rich media 

engagement rate = 

2.5%.*

*DoubleClick 2009 Benchmark Report

23%

22%

17%

19%

HOW TO MEASURE MOBILE RICH MEDIA?

It’s not about the click. It’s about engagement – a metric that 

measures the impact of a creative experience.
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Source: Averages based on iPhone, iPad and Android rich media 

campaigns for select verticals run on Medialets platform in Jan – Feb 

2011.

18%

12%
10%

14%

11%

0%

5%

10%

15%

20%

In-App Engagement Rate by Vertical (All Formats)

MOBILE RICH MEDIA BENCHMARKS



MOBILE RICH MEDIA BENCHMARKS
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Full-Screen iPad Rich Interstitials Are Performing Above Average

10%
11%

1%
4%

0%

2%

4%

6%

8%

10%

12%

All Rich Interstitials Full-Screen iPad 

(1024x768) Rich 

Interstitials 

Engagement 

Rate

Click-Through 

Rate

Source: Averages based on iPhone, iPad and Android rich media 

campaigns run on Medialets platform in Jan – Feb 2011.
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THE MOBILE OPPORTUNITY
http://www.medialets.com

connect@medialets.com

@medialets on Twitter,  Facebook,  YouTube 

and elsewhere

212-300-5670 

450 W. 15th St., Suite 200 

NY, NY 10011

http://www.medialets.com
mailto:connect@medialets.com

